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ABOUT CHIPOTLE PUBLISHING

Chipotle Publishing, LLC, is a family-owned niche publishing company specializing in 
magazines and books pertaining to subjects within the defense and firearms indus-
tries. Chipotle Publishing also provides a full range of publishing services including 
advertising sales, magazine and book layout design, ad design, editing, print produc-
tion and project management.   
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AD SIZE 1x 2x 3x 6x

PREMIUM
(Back Cover) $1,950 $1,852 $1,755 $1,657

PREMIUM (Inside 
Front / Inside Back) $1,800 $1,710 $1,620 $1,530

Full Page $1,500 $1,425 $1,350 $1,275

2/3 Page $1,200 $1,140 $1,080 $1,020

1/2 Page $975 $926 $877 $829

1/3 Page $720 $684 $648 $612

1/4 Page $525 $499 $472 $446

1/6 Page $405 $385 $364 $344

1/8 Page $300 $285 $270 $255
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A COP BREAKS IT DOWN
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MINDS ANY MORE

BEAR HUNTING
BAN STOPPED
‘CAUSE THE GUN TIGER ROARED!
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NEW LAWSUITS
LEGISLATIVE, LITIGATION

& LOCAL ACTION UPDATES

CONFISCATION WORK?

ISSUE 1053, MAY/JUN 2021

AMERICA
DIVIDED
GUN OWNERS’ TRIAL BY FIRE
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DUMB POLICY
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SACRAMENTO
SWAMP
LAW ENFORCEMENT’S 

FAUSTIAN BARGAIN

ISSUE NUMBER COVER DATE RESERVE 
SPACE BY MATERIALS DUE APPROX. 

IN-HOME DATE

1057 Jan/Feb 2022 11/7/2021 12/1/2021 1/1/2022

1058 Mar/Apr 2022 1/6/2022 1/30/2022 3/1/2022

1059 May/Jun 2022 3/10/2022 4/3/2022 5/1/2022

1060 Jul/Aug 2022 5/12/2022 6/5/2022 7/1/2022

1061 Sep/Oct 2022 7/8/2022 8/1/2022 9/1/2022

1062 Nov/Dec 2022 9/8/2022 10/2/2022 11/1/2022

To advertise in California Firing Line, please call 949.715.4100 or email advertising@fi rebrandmediainc.com

1069 Jan/Feb 2024 11/6/2023 11/30/2023 1/1/2024

1070 Mar/Apr 2024 1/5/2024 1/29/2024 3/1/2024

1071 May/Jun 2024 3/9/2024 4/2/2024 5/1/2024

1072 Jul/Aug 2024 5/11/2024 6/4/2024 7/1/2024

1073 Sep/Oct 2024 7/6/2024 7/30/2024 9/1/2024

1074 Nov/Dec 2024 9/7/2024 10/1/2024 11/1/2024

2024 PRINT ADVERTISING RATES

2024 PRINT DISTRIBUTION RATES



To advertise in California Firing Line, please call 949.715.4100 or email advertising@fi rebrandmediainc.com To advertise in California Firing Line, please call 949.715.4100 or email advertising@fi rebrandmediainc.com

Ad Artwork Submission Process: Please email artwork to 
tina@fi rebrandmediainc.com. For ads over 15MB in size, 
please request alternate submission instructions.



REASONS FOR OWNING A FIREARM

48%
SUBURBAN

27%
CITY OR URBAN 

23%
RURAL

2%
OTHER
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